
“David Sibbet’s approach adds ar t to the 
science of leadership, in a way that helps 
people to not just hear but to see the 
future of a leader’s vision and an 
organization’s potential.”                           —Scott Kriens

Chairman of the Board
Juniper Networks

“Visuals methods and tools are so 
powerful in order to co-create a 
meaningful future together. David has 
caught the essence of what it means to 
be a leader in the 21st century.”

—Meryem Le Saget, 
Meryem Le Saget Consulting, Paris
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Leaders and managers are immersed in new, dynamic media that need 
to be shaped and guided. Building on the bestsellers Visual Meetings and 
Visual Teams, Visual Leaders shows how leaders can take full advantage of 
the visualization revolution. It introduces the Sibbet/Le Saget Sustain-
able Organizations Model for thinking about the kind of organization 
you need to lead or change.  Seven essential tools will help you raise your 
organization’s visual IQ and vastly improve understanding and 
engagement across your organization.  Case studies show how visual 
leaders work with visual practitioners to align entire organizations on 
new plans. �e book is full of examples of visual communications and 
formats. It includes overviews and insights about how to use new digital 
media and shows the direct links between metaphors, mental models, 
and the strategies used to communicate across whole organizations.

 

DAVID SIBBET is a world leader in visual facilitation and visual thinking for 
groups. He is the founder and president of �e Grove Consultants Interna-
tional, a company whose leading-edge group-process tools and services for 
panoramic visualization, graphic facilitation, team leadership, and organiza-
tional transformation are used by consultants and organizations around the 
world. Sibbet was the visual cartographer for the 2008 TED conference. Also 
in 2008, he received the OD Network Members Award for Creative Contri-
bution to the �eld of organizational development.

“David Sibbet has pioneered the change 

towards visual thinking for decades. Now, 

with this third book focused on leaders, he 

gives you a powerful toolbox of visual tips 

and techniques to help you be more 

creative, increase productivity, and lead 

focused and inspiring meetings. Beyond all 

of that, he shows that working visually is 

more fun, too.”       —Adam Somlai-Fischer

Cofounder and Head of Design, Prezi

“Visual Leaders is a must-read for anyone 
leading transformations within their 
organizations. David’s proven tools empower teams and drive results. Thank 
you, David—I am a better leader due to 
your visual leadership techniques.”          

  
                                 —Susan Kerosky       
      Director of Global Procurement
                               Nike, Inc.

“When it comes to engagement through 

visualization, David is a pioneer. He’s 

sometimes called a keynote listener and 

has helped create the new �eld of visual 

facilitation. As a passionate student of the 

plots and patterns of change in organiza-

tions, I couldn’t put this book down."         
          

 

—Nancy Duar te

Bestselling author of slide:ology & Resonate

CEO Duar te Design    

visit davidsibbet.com 
and grove.com
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Acce ss the Visua l izat ion Revou t ion!

Visua l Le aders See Re sul ts !

“David Sibbet has already changed organizations, 

and he has changed lives. Now, in this wonderfully 

accessible book, he is reaching out to so many 

others. He can change you and your organization 

for the better, if you visualize and navigate your 

own future—and Sibbet will show you how to do 

just that.”

—Bob Johansen

Distinguished Fellow, Institute for the Future

Author of Leaders Make the Future

$29.95 USA/$35.95 CAN

“Having worked closely with David over many 
years, his ability to provide new perspective 
to the task at hand is unparalleled. Visual 
Leaders takes us to a new level by providing 
enriched tools and clearer processes. It is 
not only a must-read but also a must-
implement.”                        —John Schiavo

former CEO, Otis Spunkmeyer
   

Business Management
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